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OMMO Analytics

Why Choose OMMO Analytics?

A customer-facing answer to OMMO Analytics strengths, differentiation, buying reasons, and growth path.

Point of strength of each product area

Executive workspace: gives owners and leadership one clear view of revenue, orders, ROAS, ad spend, stock
risk, open tickets, source health, and operating priorities without opening every platform separately.

Online store intelligence: turns ecommerce data into practical decisions around visits, orders, conversion, average
order value, abandoned carts, payment methods, city demand, discount codes, top customers, order hours,
shipping companies, and search demand.

Marketplace intelligence: separates marketplace channels such as Noon, Amazon, Jahez, HungerStation, and
Trendyol so the client can compare channel performance instead of mixing all revenue into one number.

Advertising intelligence: connects Google, Meta, TikTok, Snapchat, and other paid channels to business results
such as attributed revenue, CAC, ROAS, click-to-cart, click-to-purchase, creative performance, and budget
movement.

Influencer and creative intelligence: tracks creators, UGC, creative assets, codes, orders, revenue, content cost,
and return so marketing spend can be judged by commercial impact, not only reach.

Operations intelligence: brings POS, branches, shipping, inventory, warehouse, support, calendar, and system
health into the same operating rhythm so teams can see problems before they become revenue loss.

Managed connections center: gives every data source a clear status, setup method, owner, docs link, and
admin-only error detail while keeping the client-facing experience simple.

* Reports and PDF export: lets teams turn any dashboard page into a readable report for internal meetings, owners,
investors, or client reviews.

* Admin operating console: gives OMMO the backend control to approve accounts, manage tenants, review
sources, track logs, manage users, store company details, and prepare customers for go-live.

Agency version: supports marketing agencies that need a structured way to manage multiple clients, connect
performance to sales, and produce clear executive reporting instead of raw platform exports.

What makes OMMO Analytics different from others

Managed go-live instead of self-service confusion: the client does not have to figure out every API, permission,
app, mapping, and dashboard setup alone. OMMO manages the process and reviews the numbers before launch.

Built around commerce operations, not only marketing reports: most analytics tools stop at traffic, campaigns, and
charts. OMMO combines revenue, ads, marketplaces, inventory, shipping, POS, support, and operations.

* Client-facing simplicity with admin-grade control: clients see clean statuses and business language, while OMMO
admins see setup details, logs, errors, approvals, and source management.

*  Demo-first sales flow: prospects can experience a complete sample workspace before committing, then move into
activation only after commercial approval and onboarding.
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Source-of-truth thinking: when the same metric can come from Salla, Zid, Shopify, Omniful, OTO, ERP, shipping
systems, or ad platforms, OMMO documents which source owns which number instead of blindly merging
everything.

Designed for Gulf commerce while still global-ready: it supports regional realities such as Salla, Zid, Noon, local
POS, warehouse systems, local delivery workflows, Arabic/English use, and multi-channel operations.

Prepared for agencies: OMMO is not only a brand dashboard. It can become a managed reporting and operations
layer for agencies that need stronger proof, retention, and client reporting.

Trust before automation: OMMO does not pretend every connector is magically finished. It prepares connector
paths, setup requirements, statuses, and operating workflows so integrations can scale responsibly.

Why a customer would choose us

They want one place to understand the business instead of switching between store, ads, warehouse, shipping,
support, marketplace, and spreadsheet tools.

They need decisions, not just dashboards: which campaign to scale, which product to restock, which branch
needs attention, which shipping lane is late, and which support issue is hurting sales.

They do not want to manage technical setup themselves. OMMO handles source intake, access approval,
mapping, first sync, QA, and handoff.

They need numbers they can trust. OMMO reviews currency, timezone, source ownership, metric mapping, and
variances before moving the dashboard live.

They need a professional process after the demo. OMMO gives activation, payment approval, onboarding,
connection status, go-live review, and support workflows.

They want Arabic and English support without treating Arabic as an afterthought.

They are growing across channels and need a system that can handle ecommerce, POS, marketplaces,
agencies, ads, creators, logistics, support, and reporting together.

They want a partner that understands operating reality, not only software screens.

How to reach more customers

Use Hdaia as the first real case study once the pilot dashboard is live: show before/after workflow, connected
sources, weekly business decisions, and examples of issues found by OMMO.

Create a clear landing path for each audience: ecommerce brand owners, retail/POS teams, multi-brand groups,
and marketing agencies.

Publish practical content around real business questions: how to read ROAS with actual sales, how to monitor
stock risk, how to compare marketplaces, how to prepare data sources for analytics, and how a demo becomes
live.

Build partner credibility through prepared app paths and ecosystem pages for Shopify, Salla, Zid, Google, Meta,
TikTok, Snapchat, Klaviyo, Zendesk, Omniful, OTO, Amazon, Noon, and ERP/POS tools.

Offer a strong demo call: one brand, real-looking fake data, full dashboard pages, and a simple activation
explanation. The demo should sell clarity, not complexity.

Create agency-specific messaging: show how agencies can prove value, connect campaign spend to sales,
prepare monthly reports, and reduce manual reporting work.
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Use LinkedIn and founder-led content: share operating insights, dashboard examples, connector readiness notes,
and commerce intelligence lessons in Arabic and English.

Make SEO and Al discovery strong: keep company profile JSON, lIms.txt, structured data, resources, blog posts,
connector pages, and PDFs public and readable.

Create a lightweight sales kit: company profile, why OMMO, what is OMMO Analytics, SOP summary, demo link,
and onboarding process.

Measure the funnel: track homepage visits, signup starts, demo account creation, activation requests, calls
booked, paid approvals, and live workspaces.

Short customer-facing positioning

OMMO Analytics is for businesses that have outgrown disconnected dashboards. It brings sales, ads, marketplaces,
POS, inventory, shipping, support, creators, and operations into one managed workspace. The client gets clarity
and business decisions. OMMO handles setup, review, and data operations behind the scenes.

The reason to choose OMMO is simple: less scattered reporting, more trusted numbers, faster decisions, and a
managed path from demo to live operations.
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